
Corporate Social 
Responsibility



Corporate Social Responsibility (Policy) Rules 
2013
• Applies to companies with:

• Net worth of INR500 crore or more
• Turnover of INR1000 crore or more
• Net profit of INR5 crore or more

• Requirements:
• CSR committee
• CSR policy
• Spend 2 per cent of their net profit on CSR programmes
• Focus on areas around where operates



CSR Expenditure by Largest Indian Companies
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CSR Projects in Backward Areas of India



Jindal Steel and Power
CSR Statement

“The company strongly believes that sustainable community 
development is essential for harmony between the community and the 

industry. It endeavours to make a positive contribution to the 
underprivileged communities by supporting a wide range of socio-

economic, educational and health initiatives. Also, it is committed to 
integrate its business values and operations to meet the expectations 

of all its stakeholders.”



Jindal Steel and Power
Approach to CSR



Jindal Steel and Power
CSR Spending 2015-16



Jindal Steel and Power
CSR Beneficiaries 2015-16



India Responsible Business Index:
Jindal Steel and Power Ltd
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Pyramid of Corporate Social Responsibility

Source: Carroll (1991)



Corporate Social Responsibility Pyramid for the 
Development Context

Source: Visser (2005)



Tiger Brand Biscuits

• 35% of biscuits sales to poor consumers
• Fortification of biscuits sold through commercial markets (55%)
• Britannia Nutrition Foundation established in 2009
• Developed biscuits fortified with iron in collaboration with GAIN in 2007:

• Low levels of fortification for commercial sale
• High levels of fortification for supervised distribution

• Commercial sales:
• Based on high-volume low-price distribution strategy:
• Questions over role of fortification in market penetration

• Highly fortified biscuits distributed through:
• State-run Mid-Day Meal Scheme (MDMS)
• Britannia Nutrition Foundation programmes



Unilever’s Sustainable Living Plan (USLP)

“By 2020, we will have a positive impact on the lives of 5.5 million 
people by improving the livelihoods of smallholder farmers, and the 

incomes of small-scale retailers, and by increasing the participation of 
young entrepreneurs in our value chain.”

“In 2017, we enabled around 716,000 smallholder farmers and 1.6 
million small-scale retailers to access initiatives aiming to improve their 

agricultural practices or increase their incomes.”





Hindustan Unilever and the USLP



Hindustan Unilever Ltd

• Project Shakti:
• 80,000 micro-entrepreneurs across 18 states

• Tomato sourcing PPP with Government of Maharastra:
• 8,000 farmers producing on 11,000 hectares

• Prabhat progamme:
• Reached 1.38 million people
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