Social Media & Social Marketing in Public Health Programs

Keep your mission in mind

e Choose the best channel(s)...and the right tone

e Make it manageable

e Engage with your communities

e Play it safe (but not all the time)

e FEvaluate, evaluate, evaluate

For additional resources and to explore this presentation, visit: bit.ly/HPRCworkshopC
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Obesity Prevention and Childhood Health

STOP. RETHINK YOUR DRINK.
GO ON GREEN.

-
S Red - Drink Rarely, If At All
3 ¥l -Regular sodas |
=X - Energy or sports drinks
-Fruit drinks

-
Yellow - Drink Occasionally
-Diet soda
s - Low-calorie, low-sugar drinks
- 100% juice

z
~ Green - Drink Plenty
v -Water
- Seltzer water

- Skim or 1% milk

HEALTHY CHANGES ADD UP

LET’S MOVE 10 MILLION MILES AND LOSE 1 MILLON POUNDS TOGETHER.

=
GMH VES The Boston Public Health Gommission ‘ E'
= Wayor Thomas . enino JOIN THE MOVEMENT ?
E Made possible by funding from: Blue Cross Blue Shield of Massachusetts, Partners Health Care, ==
Harvard Pilgram Health Gare Foundation, and the Boston Red Sox Foundation. ‘bostonmovesforheath org
FOR HEALTH o st { L=

#BostonMoves

) After all, your kids are sweet enough already. <
Visit www.sugarsmarts.com

H#HLoveThatBostonWater
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wash them.

Wash your hands often with soap and water
or an alcohol-based hand cleaner,

especially after coughing or sneezing.
For more information, go to www.bphc.org/flu

Mayor Thomas M. Menino

AND YOU THINK A HELMET

IS UNCOMFORTABLE?
THERE ARE NO GOOD EXCUSES.

NOT THINKING
HELMET HAIR NOW, ARE

Wearing a helmet can prevent serlous head and face injury.
1% | Make It an essential part of bicycling.
www.bphc.org/elmetsafety

Wearing a heimet can prevent serious head and face injury.
Make it an essential part of bicycling.

..................

“WE CAN'TGIVE UP ON
OUR CHILDREN, AND I THINK
THAT'S WHAT HAPPENS.
WHEN KIDS DON'T FEEL LIKE
THEY'RE IMPORTANT OR THAT
ANYONE CARES, THEY'RE
GOING TO REACH OUT FOR
THE NEXT THING”.
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